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Introduction
All About The Dream Team
Welcome to The Dream Team Simulation

Introduction

The Dream Team is a fun and exciting computer application and sports marketing simulation
designed to allow you (the student) to take on the role as the owner of your own professional
sports team.
As the Computer Applications and Sports Marketing Specialist and potential team owner, this
simulation will give you an in-depth, real-world view of what it’s like to use computer applications
to design and create documents for the new professional sports team franchise you are about to
establish. After creating your team name and logo, your mission will be to build the team’s identity,
fill a team roster with players, communicate with others about the team, and much more. From
letters and spreadsheets, to presentations, databases, and publications, your computer applications
skills will be challenged as you promote and manage your team in a professional way.

Who Should Use This Book?
The Dream Team is designed for students who are enrolled in a secondary-level computer
applications course that includes word processing, spreadsheets, databases, digital publishing,
presentations, and online surveys (optional) in its curriculum. The activities are designed to be
completed using many popular software application products. Instructions have been written
without regard to the exact word processing, spreadsheet, presentation, digital publishing,
database, or form-making software product and version you may be using.
Projects can be completed using Windows, Mac, or Chrome OS versions of Microsoft Office or
Google Drive Applications. This simulation is designed to allow students to use and apply computer
applications skills and business concepts in an integrated, creative, and fun setting.

Your Role as the Computer Applications and
Sports Marketing Specialist
As the Computer Applications and Sports Marketing Specialist,
you will assume the role of a potential professional sports
team owner. As the prospective team owner, you will
be required to create a professional sports team
franchise that you would like to own and operate.
For your dream team to compete for a spot in the International
Sports League, you will create a series of documents that will
give your team a professional image. By completing the
projects in this simulation, you will fine-tune your computer,
office, creativity, and design skills while learning what it’s like to
promote a real product—your own sports team!
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The Story Behind This Simulation
Let the Competition Begin
Each year, more and more teens become interested in sports marketing. This simulation has been
created to allow you to practice the skills needed to promote and manage a sports franchise.
Here is the scenario you will assume is happening:

Your teacher has agreed to have your class take part in this competition. To showcase your skills,
you will complete a series of documents, spreadsheets, presentations, databases, publications, and
online surveys. Prove you have what it takes to market and manage your very own sports team.
Have fun creating, promoting, and managing your dream team in this exciting simulation.

Meet Ryan Murphy and Allie Souza
Last Year’s Dream Team Winners
Ryan Murphy and Allie Souza are high school students in different parts of the United States.
Ryan is an eleventh grader in Bay City, Michigan and Allie is a tenth grader from Los Angeles,
California. Both are huge sports fans who have played team sports since they were young.
They also have dreams of studying business and sports marketing in college.

Introduction

The International Sports League is an organization that oversees a variety of professional sports
leagues. From the NFL and MLB, to the WNBA and NWSL, all sports are included in this league. To
get more students interested in sports marketing and management, they have created a contest
to find two amazing young people, a boy and a girl, who each have what it takes to own a team. If
chosen, you will be awarded ownership of a professional sports franchise!

When Ryan and Allie heard about the International Sports League’s competition last
year, they were all in. Both knew they had what it would take to win the competition,
and that is exactly what they did. Ryan was last year’s male winner and Allie was last
year’s female winner.
As you work through the projects in this simulation, you will be guided by Ryan
and Allie, who will show you samples of their winning work. Following each
project, you will see a page titled “In the Zone.” These pages contain samples
of the documents that Ryan and Allie created as they participated in the
competition. You should use their samples as an inspiration and guide to
help you develop and create your own.
Note: Ryan and Allie’s samples are provided for guidance and inspiration
only. Ryan and Allie’s works are copyright protected and should not be
duplicated in any form.

Allie Souza

Ryan Murphy

THE DREAM TEAM
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The Tools and Skills You’ll Need
Materials Required to Complete This Simulation
To complete the individual projects in this simulation, you will need the following:
zz
zz

Introduction

zz

The Dream Team Student Workbook
The Dream Team Planning Forms (downloaded from www.mycompanionsite.com)
See page 8 for more details.
Any version of the following computer applications:
zz

Word Processing (such as Microsoft Word or Google Docs)

zz

Spreadsheets (such as Microsoft Excel or Google Sheets)

zz

Presentations (such as Microsoft PowerPoint or Google Slides)

zz

Database (such as Microsoft Access)

zz

zz

Digital Publishing (such as Microsoft Publisher, Google Drawings, Adobe InDesign,
or Photoshop)
Form Maker (such as Google Forms)

Prerequisite Skills
This simulation is designed to be used as a reinforcement supplement for a computer
applications course. In order to complete this simulation, students should have a basic working
knowledge of the following software applications:
zz

Word Processing

zz

Spreadsheets

zz

Presentations

zz

Database

zz

Digital Publishing

Note: The projects in this simulation are designed to be completed by using any version and any
software application listed above. For that reason, project instructions have been generalized
and do not provide step-by-step instructions.

The Skills You Will Be Using In This Simulation
The following is a list of the major skills you will be drawing from throughout this simulation:
zz

Establishing a real-world product identity and image

zz

Creativity and design skills to produce business documents

zz

Accounting skills to develop projected revenue, payroll, and inventory spreadsheets

zz

Applying technical writing skills in developing business documents

zz

Planning and decision-making

zz

Managing and organizing computer files

zz

4

The ability to complete a comprehensive, real-world
business simulation
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The Projects You’ll Complete
The individual projects and the approximate time they will take to complete are listed below.
However, completion times will vary based on the student’s skill level. It is recommended that
you use the table as a guide to plan your classroom work schedule accordingly. You may be
requested to complete all or only a portion of the projects in this simulation. Completion times
will vary based on skill level and the total number of projects you are required to complete.

Pre-Game

Zone 1
Word Processing

Zone 2
Spreadsheets

Zone 3
Digital Publishing

Zone 4
Databases

Zone 5
Presentations

Overtime

Project #

Project Title

PG-1

Elevator Pitch

1

PG-2

Team Logo

2

PG-3

Team Roster

1

WP-1

Team Roster Table

.75

WP-2

Team Letterhead

.75

WP-3

Letter to Official

1

WP-4

News Release

1

WP-5

Team Protocol Outline

1

WP-6

MLA Report

2

WP-7

Team Newsletter

1

SS-1

Season Schedule

.75

SS-2

Travel Expenses

1

SS-3

Salary Sheet

SS-4

Promotional Calendar

1

SS-5

Merchandise Inventory

1

SS-6

Ticket Sales Analysis

1

DP-1

Banner Stand Design

1

DP-2

Selfie Promo

1

DP-3

Cell Phone Case

1

DP-4

Admission Ticket

1

DP-5

Team Program

2

DB-1

Opponents Database

1

DB-2

Vendor Database

1

DB-3

Concessions Database

1

PR-1

Stadium App Wireframe

2

PR-2

VIP Box Promo

1

PR-3

Owner’s Presentation

2

OT-1

Fan Survey

1

OT-2

Menu Planning

1

OT-3

Personnel Form

1

Total Approx. Completion Time:

Approx. Completion Time (in hours)

.75

Introduction

Section

34 hrs.
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Working with Each Project
Understanding the Format of This Book
This book is divided into seven parts—Pre-Game, Zone 1, Zone 2, Zone 3, Zone 4, Zone 5, and
Overtime—all containing a set of projects for each of the following computer applications: word
processing, spreadsheets, presentations, digital publishing, database, and online survey forms.
Projects have been organized into an easy-to-read, step-by-step format explained below.
Page Setup: Explains how to format
page orientation, size, margins, and
content placement.

2

Page Setup

Selfie Promo
Announcing a Fan Event

Your Goal: Provides a detailed
description of the document to be
created, along with the purpose and
objectives of how the document will
be used.

Your Goal

In this project, you will design your team’s poster that
announces a selfie promo at your stadium.
SKILLS UTILIZED
Use digital publishing software to create a poster
announcing a fan event.

Tactics




Tactics: Suggestions to consider when
working with the different projects.









68

1

Dimensions

8.5 x 11 inches

Margins

.25 inches on all sides

Orientation

Portrait

2

Other

Using the rectangle tool in your digital publishing software, draw
a rectangle that measures 8 inches wide by 10.5 inches tall. Place
the rectangle in the center of the page, and place the contents of
your poster within this rectangle.

Instructions

One of the fastest growing marketing tools being
used today is social media, where potential
customers (and fans) can be exposed to your
organization via current customers (and fans). It is
the word-of-mouth of the 21st century when a loyal
customer posts a photo of themselves with your
product. Your dream team will hold an event where
fans can take a selfie with a life-sized cutout of their
favorite athlete on your team and then hopefully post
their selfie to various social media sites. To launch
this promo, posters will be displayed throughout the
stadium and in various places around the community.

Skills Utilized: A description of the
software skills needed to complete the
particular project.

# of pages

Your poster should have a direct, easy to read
message.
Create a hierarchy of font sizes so that your most
important text is the largest.
Use high quality graphics with a similar style, such
as all photographs or all cartoons.

8.5”

Download and complete the DP-2 Planning
Form from The Dream Team section of
www.mycompanionsite.com.

1. Create a new digital publishing file.

8”

2. Name the document DP-2 Selfie Promo and
save it to The Dream Team folder.
3. Set up your document using the Page Setup
instructions provided on the next page.
Review the poster designs created by Ryan and Allie
to get inspiration and ideas for designing your own.
Remember: Use your own creativity and design skills.
Do not copy Ryan or Allie’s posters.
4. In the bordered frame, create your poster
design from the sketch on your completed DP-2
Planning Form.

10.5”

5. Format and size the placement of text and
other elements on the poster so that they are
in proportion with each other and project a
professional image.

Place the contents of your
poster here.

6. Add additional text and/or graphic elements to
help enhance the overall look and design of your
poster.
7. Carefully proofread your work for design, format,
spelling, and grammar, then resave.
8. Submit the document as required by your
instructor.

Consider using highly recognized social media
icons in your design and encourage fans to post
their pictures.

Digital Publishing Selfie Promo

DIGITAL PUBLISHING

11”

Introduction

Project Title: The title of each project.

Read through all instructions before proceeding
with this project.
Review the “In the Zone” section for guidance
when completing this project.
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THE DREAM TEAM

69

Instructions: Provides instructions to
follow for completing each project.

IN THE

When fans tag your team in social media posts, it’s like free
advertising. Giving them an opportunity to snap a picture with
their favorite player’s likeness is unique and fun. Allie hoped
that the selfie promotion would create a social media buzz
for existing and new fans. The selfie promo poster that Allie
designed to announce the event is shown below.

IN THE

ZONE

Announcing the selfie promo with a high-quality, dominant
image made Ryan’s poster very effective in promoting this
popular event. The selfie promo poster that Ryan designed to
announce the event is shown below.

Use Allie’s selfie promo poster as
a guide to help create your own.
Do not duplicate her work.

70

6

2

Digital Publishing Selfie Promo

ZONE

Digital Publishing Selfie Promo

2
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Use Ryan’s selfie promo poster
as a guide to help create your
own. Do not duplicate his work.

THE DREAM TEAM
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In the Zone: Provides a sample document
for each project developed by Ryan
Murphy and Allie Souza, last year’s Dream
Team competition winners.

THE DREAM TEAM

Using the Planning Forms
When presented with a task, the tendency for many students is to “jump right in” and start
working on the computer. However, to help you accomplish your work, Project Planning Forms
are included on the companion website www.mycompanionsite.com. Prior to beginning each
project, it is required that you complete the planning forms. These planning forms give you a
framework in which to begin “mapping out” a project’s content, design, and layout on paper first.

Project Title: The title corresponding to
the particular Dream Team project.

____________________________________
Name

________________________
Date

WP-3 Planning Form - Letter to Official

Instructions
Complete this form to help organize the information needed for your block-style letter to a city/town official.
____________________________________
Name

Part 1 - Choosing a charity or fundraiser

________________________
Date

1. List the name and address of a city/town official from your team’s hometown who you will address your letter to.

SS-5 Planning Form - Merchandise Inventory
Name: ___________________________________________________________________________________
Managing gift shop merchandise inventory

Title (Mayor, Town Council President, etc.): ______________________________________________________

Instructions: Guidance on how to best
utilize the planning form.

Street Address: ____________________________________________________________________________
Instructions
Use this form to organize and list 20 different items you would like to sell in your dream team gift shop. Use the
City: _____________________________________________________________________________________
Internet to find typical items found in most sports team gift shops, along with their current selling prices. You
must have five items in each of the four categories listed below. Several examples for each category are provided
State and Zip Code:_________________________________________________________________________
to help you begin your search.
2. List five local charities or fundraisers that your dream team could assist.
1.

Category
_____________________________________________________________________________________

Example Items

2.

Clothing
_____________________________________________________________________________________

T-shirts, Long Sleeve Shirts, Hoodies, Sweatshirts, Jackets, Sweatpants, Yoga Pants, Baseball
Caps – all for Men, Women, and Children

3.

Housewares
_____________________________________________________________________________________

Coffee Mugs, Dinnerware, Glasses, Tea Towels, Clocks, Blankets, Pillows, Aprons, Appliances

4.

Toys
_____________________________________________________________________________________

Bobbleheads, Plush Stuffed Toys, Puzzles, Yo-Yos, Ping Pong Sets, Trains, Action Figures,
Skateboards, Scooters, Musical Instruments

5.

Miscellaneous
_____________________________________________________________________________________

Cell Phone Cases, Keychains, Flashlights, Backpacks, Seat Cushions, Watches, Holiday Ornaments

3. Choose one of the five charities or fundraisers from above and list two reasons you would offer your team’s
assistance.
As you find items that you would like to carry in your gift shop, list them in the planning area below. Decide how

Data Recording: Tables corresponding
to the data needed for completing a
project.

many of each item you would like to carry, and determine each item's selling price.
Charity/Fundraiser _________________________________________________________________________
A
Reason 1 _________________________________________________________________________________
1
Reason 2 _________________________________________________________________________________
2 On Hand Quantity

B

C

D

E

<Your Team Name> Gift Shop Merchandise Inventory
Category

Markup Percent Selling Price

Clothing

60%

Clothing

60%

Clothing

60%

2.

4
_____________________________________________________________________________________
5
_____________________________________________________________________________________
6

Clothing

60%

3.

7
_____________________________________________________________________________________

3
4. Choose three star players from your roster who are available to help or participate at the charity or fundraiser.
1.

WP-3 Planning Form

Page 1 of 3

Clothing

60%

8

Housewares

35%

9

Housewares

35%

10

Housewares

35%

11

Housewares

35%

12

Housewares

35%

13

Toys

55%

14

Toys

55%

SS-5 Planning Form

Information Gathering:
Questions that capture
the information needed to
complete a project.

Item Name

Page 1 of 2

____________________________________
Name

Introduction

Giving back to the community

________________________
Date

DP-3 Planning Form - Cell Phone Case
Designing a smartphone accessory
Instructions
Use this form to sketch the design for your cell phone case. The cell phone case should be designed in a way
that promotes team loyalty. Position your design, taking into consideration the cell phone camera opening
(.75" x .5" rectangle).

Information List: Provides required
information to incorporate into a
project.

Include the following information when creating your cell phone case:
 The team name

3.25”

 The team logo
 Catchy phrase
.5”
.75”

Design Area: Provides space to sketch
out or plan project designs.

6.25”

DP-3 Planning Form

Page 1 of 1

NOTE:
The Dream Team Planning Forms are
available from www.mycompanionsite.com.
See page 8 for details.

THE DREAM TEAM
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Using the Companion Website
The Dream Team Online Resources
The Dream Team Student Workbook is designed to be used in conjunction with
www.mycompanionsite.com. This website includes a series of Project Planning Forms that
will assist you in the development and organization of each project in this simulation.

Introduction

To Access the Project Planning Forms:

1. Go to www.mycompanionsite.com
2. Click on The Dream Team thumbnail
3. Select and open the appropriate Section
and Project you are working on
4. Download the required Project
Planning Form

Instructor Login & Resources
In addition to the student resources, as described above, instructors have access to a
password-accessible resource section.

Organizing Your Files
Organizing and Saving Project Files
It is important that the project files are named and saved properly
throughout this simulation. In the first project (PG-1), you will be
instructed to create a folder named “The Dream Team” on
your hard drive, network drive, or Google Drive.
All of the projects that you complete will be saved
to this folder. You will be provided with specific
instructions in each project about naming and saving
your files.
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Pre-Game
Game Plan

Creating your
dream team
In this section, you will decide on a sport, league,
name, and logo for the new dream team you are
about to create.
PG-1

Elevator Pitch

10

PG-2

Team Logo

14

PG-3

Team Roster

16

Equipment List

• Project Planning Forms
• Word Processing
Software
• Drawing or Illustration
Software
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Pre-Game

1

Elevator Pitch
Communicating Your Team Concept
Your Goal

Before you can begin, you must communicate to your
instructor your plans for the competition. Using the
planning form as a guide, organize your ideas about
some of the details of your new team.
In this project, you will create a script to pitch your
dream team ideas to your instructor so that you can
participate in the competition. Your elevator pitch
will persuade your instructor to approve and support
your ideas about your new team.

Instructions
1. To keep your projects organized throughout this
simulation, create a folder named “The Dream
Team” on your hard drive, network drive, or
Google Drive. All projects that you complete in
this simulation will be saved to this folder.
Download and complete the PG-1 Planning
Form from The Dream Team section of
www.mycompanionsite.com.

SKILLS UTILIZED

2. Create a new word processing document.

Use word processing software to create and format
a 30-60 second script for your elevator pitch to
your instructor.

3. Name the document PG-1 Elevator Pitch and
save it to The Dream Team folder.
Refer to the documents provided by Ryan and Allie for
assistance. Do not copy the content of the samples.
4. Write an elevator pitch following the template
provided in Figure PG-1.

Tactics
zz

zz

zz

zz

zz

zz

zz
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Your elevator pitch should be concise and to the
point, so keep this document between 150 and
225 words.
Start your elevator pitch with a hook that piques
the interest of your instructor and makes him/her
want to hear more.
Keep the language in your pitch simple, and
consider telling a story.
Include as much information as you can,
eliminating the need for your instructor to ask
questions.
Your goal is to seek the approval and support of
your instructor, so remember to end with a call to
action.
Read through all instructions before proceeding
with this project.
Review the “In the Zone” section for guidance
when completing this project.

THE DREAM TEAM

5. Use word count to make sure you have fulfilled
the required 150-225 words.
6. Key the word count amount at the bottom of the
script as shown in Figure PG-1.
7. Carefully proofread your work for accuracy,
format, spelling, and grammar, then resave.
8. Submit the document as required by your
instructor.

Figure PG-1

1

Top
Margin at 2”
  

Eric,
Please show this top margin similarly to Page 13 in first edition.
  

Elevator
Pitch Script   
Elevator  Pitch  Script
Submitted
by: [INSERT YOUR NAME] on [INSERT CURRENT DATE]   
Submitted  by:  [INSERT  YOUR  NAME]  on  [INSERT  CURRENT  DATE]

DS
DS  
[INSERT
YOUR HOOK SENTENCE] I am ready to embark on The Dream Team
[INSERT  YOUR  HOOK  SENTENCE]  I  am  ready  to  embark  on  The  Dream  Team  
Competition
and have decided on a [INSERT TYPE OF SPORT] team named [INSERT
Competition  and  have  decided  on  a  [INSERT  TYPE  OF  SPORT]  team  named  [INSERT  
TEAM
NAME]. The team’s hometown is [INSERT CITY, STATE] and our home games
TEAM  NAME].  The  team’s  hometown  is  [INSERT  CITY,  STATE]  and  our  home  games  
will
be played at [INSERT STADIUM, FIELD, OR ARENA WHERE YOU ARE GOING
will  be  played  at  [INSERT  STADIUM,  FIELD,  OR  ARENA  YOU  ARE  GOING  TO  PLAY  
TO
PLAY YOUR HOME   GAMES].
YOUR  HOME  GAMES].  
DS
DS  
[Paragraph
two should include the text you created from the completed PG-1 Planning
[Paragraph  two  should  include  the  text  you  created  from  the  completed  PG-1  Planning  
Form.
It should include 2-3 sentences explaining why you chose this sport and team
Form.  It  should  include  2-3  sentences  explaining  why  you  chose  this  sport  and  team  
name
for your dream team.]   
name  for  your  dream  team.]
DS
DS  
[Paragraph
three should include the text you created from the completed PG-1 Planning
[Paragraph  three  should  include  the  text  you  created  from  the  completed  PG-1  Planning  
Form.
It should include 2-3 sentences stating the objective of your pitch as well as your
Form.  It  should  include  2-3  sentences  stating  the  objective  of  your  pitch  as  well  as  your  
own
personal characteristics that demonstrate why you should be allowed to continue
own  personal  characteristics  that  demonstrate  why  you  should  be  allowed  to  continue  
on
in
the competition.]   
on  in  the  competition.]
DS
DS  
Word
Count: [INSERT WORD COUNT]   
Word  Count:  [INSERT  WORD  COUNT]

PG1 Figure

Pre-Game Elevator Pitch

Top  Margin  at  2”  

  

Page 1 of 1
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IN THE

1

Pre-Game Elevator Pitch

ZONE
As you can see, when Ryan and
Allie were seeking approval from
their instructors, both of their
elevator pitches were persuasive,
concise, and straightforward.

Elevator Pitch Script
Submitted by: Ryan Murphy on January 15, 20__
Have you ever imagined a football team that was strong, determined, and athletic? I am
ready to embark on The Dream Team competition and have decided on a football team
named the Bay City Boltz. The team’s hometown is Bay City, MI, and we plan to play
all home games at Bay City Arena.
Who doesn’t love football? Like so many people across the globe, I am a huge fan of
the hard-hitting game. Since I was a young kid, I have played the game that has taught
me so much. Our city is known for many things and needs a fantastic team to call their
own.
I would really appreciate your approval in the creation of my dream team. My leadership
qualities, organizational skills, and creativity will help me successfully manage my team.
Your support will give me the confidence and drive to win The Dream Team competition
sponsored by the International Sports League Association and one day own my own
real football team!
Word Count: 179

Both have great skills and it’s clear
these two were fierce competitors
who brought their A-game to this
first project! The elevator pitches
that Ryan and Allie created are
shown.

Use Ryan and Allie’s
elevator pitches as a guide
to help create your own. Do
not duplicate their work.
Elevator Pitch Script
Submitted by: Allie Souza on January 15, 20__
Picture a women’s soccer team that is cool, powerful, and invincible. I am ready to
embark on The Dream Team simulation and have decided on a women’s soccer team
named the LA Strikers. The team’s hometown is Los Angeles, CA and we will play all
home games at San Marino Stadium.
Spectators worldwide know that soccer is the most exciting game to both play and
watch. Our city needs a new women’s soccer team that will dominate the sport and
bring joy to everyone who loves soccer as much as I do. The name I chose lets our fans
and our opponents, know that my team has two objectives – to have fun and win
games!
I would really appreciate your approval in the creation of my dream team. I am creative,
organized, and a die-hard fan – all qualities necessary for managing a team. Your
support will give me the confidence and drive to win The Dream Team competition
sponsored by the International Sports League Association and one day own my own
real soccer team!
Word Count: 190
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ZONE 1

Word
Processing
Game Plan

Communicating
using professional
documents
In this section, you will use word processing
software to create professional documents that
will be used to communicate important team
information.
WP-1 Team Roster Table

20

WP-2 Team Letterhead

24

WP-3 Letter to Official

26

WP-4 News Release

30

WP-5 Team Protocol Outline

34

WP-6 MLA Report

38

WP-7 Team Newsletter 

42

Equipment List

• Project Planning Forms
• Word Processing
Software
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Word Processing

3

Letter to Official
Giving Back to the Community
Your Goal

There are countless personal benefits to giving
back to the community around you, including
improving your health and happiness. Businesses
and organizations can also reap those benefits,
and add to the success of their product at the same
time. Charitable giving, either financial or physical,
builds customer respect, creates a good company
reputation, projects a positive image, and fosters
name recognition for your organization.
In this project, you will write a letter to a city (or town)
official informing them about your plans to help out a
local charity or fundraiser.
SKILLS UTILIZED
Use word processing software to create a
block-style business letter.

Instructions
Download and complete the WP-3 Planning
Form from The Dream Team section of
www.mycompanionsite.com.

1. Open the WP-2 Letterhead file you previously
created.
2. Name the document WP-3 Letter and save it to
The Dream Team folder. Be sure not to overwrite
the WP-2 Letterhead file.
3. Using your completed WP-3 Planning Form,
create a block-style letter that includes a bulleted
list in paragraph two, as shown in Figure WP-3.
Refer to the samples provided by Ryan and Allie for
assistance. Do not copy the content or design of the
samples.
4. Carefully proofread your work for accuracy,
format, spelling, and grammar, then resave.

Tactics
zz

zz

zz

zz

zz

zz
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Communication should be brief, easy to read, and
clearly state the intended message.
Choose a font that is easy to read with a
maximum point size of 10-12 points.
Use the Internet to learn about various local
charities and fundraisers.
Use an Enclosure notation at the bottom of your
letter when including something, such as free
tickets, in the envelope with the letter.
Read through all instructions before proceeding
with this project.
Review the “In the Zone” section for guidance
when completing this project.

THE DREAM TEAM

5. Submit the document as required by your
instructor.
6. If printing the document, sign the letter.

Figure WP-3

3

[Insert Current Date]
QS
[Insert Town Official’s Name]
[Insert Town Official’s Title]
[Insert Town Official’s Address]
[Insert City, State and Zip Code]
DS
Dear [Insert Town Official’s Name]:
DS
Paragraph 1 should include the text you created from the completed WP-3 Planning Form for
the first paragraph. It should begin with an introduction of yourself and briefly state the reason
for your letter, which is to inform your city/town official your team’s intention of helping with the
charity/fundraiser you chose. Give the reasons why you chose the charity/fundraiser.
DS
Paragraph 2 should include the text you created from the completed WP-3 Planning Form for
the second paragraph. It should include how your team will help the charity/fundraiser and
introduce the three players that are available to help.
● [Player One]
● [Player Two]
● [Player Three]
DS
Paragraph 3 should include the text you created from the completed WP-3 Planning Form for
the final paragraph. It should conclude by letting the city/town official know that you are eager to
give back to the community and realize the importance of your charity/fundraiser. You should
also invite the official to attend any home game and mention that you have enclosed two
complementary tickets along with the letter.
DS
[Insert Complimentary Closing],
QS
[Insert Your Name], Team Owner
[Insert Your Team’s Name]
[Enclosure Notation]

THE DREAM TEAM

Word Processing Letter to Official

Your Letterhead Design Goes Here
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Word Processing Letter to Official

3

IN THE

ZONE
Ryan and Allie both knew the
importance of building a positive
relationship with their community.
This commitment not only
attracts fans but fosters team
building amongst the players who
participate.
Everyone knows a team that has
strong bonds is sure to win. The
letters Ryan and Allie composed
to their city officials are shown.

2200 West 39th Street • Bay City, MI 48708

BOLTZ

info@baycityboltz.com
Phone 989 • 555 • 1234
Fax 989 • 555 • 5678

www.baycityboltz.com
January 30, 20__

Mr. George Bryant
Mayor
400 Silver Springs Street
Bay City, MI 48708
Dear Mayor Bryant:
I am Ryan Murphy, owner of the newly formed Bay City Boltz football team. My organization
looks forward to the upcoming season and is excited about giving Bay City something to be
proud of. We wanted you to know our intentions to give back to the community in a charitable
way. The team has arranged to take part at an upcoming fundraising event for the Bay City
Children’s Hospital.
A few of my players have committed to appear at a meet and greet during the hospital’s
fundraiser this month. They will sign autographs, talk with fans, and take pictures. The players
who will attend are:
● Tom Brady
● Michael Strahan
● Jerry Rice
The Bay City Boltz realize the importance of building strong relationships with our community
and are excited to help out a very worthy cause. I hope to see you at one of our games. I have
enclosed two complementary tickets for you to use whenever you would like.
Sincerely,

Ryan Murphy, Team Owner
Bay City Boltz
Enclosure

Use Ryan and Allie’s letters
as a guide to help create
your own. Do not duplicate
their work.

San Marino Stadium
100 Main Street • Los Angeles, CA 90272

STRIKERS

Phone | 310•555•1234
Fax | 310•555•5678
info@lastrikers.net

www.lastrikers.net

January 30, 20__

Ms. Stephanie Bennett
Town Council President
1100 Washington Street
Los Angeles, CA 90012
Dear Town Council President Bennett:
My name is Allie Souza and I am the owner of the amazing LA Strikers Women’s Soccer Team.
I am writing today to inform you that the LA Strikers will be hosting a soccer clinic this month for
the Inner City Youth Athletics Coalition. We are excited to participate in an event with this group
because our team loves to inspire young athletes and give back to programs that encourage
kids to play sports.
The team intends to run the clinic and provide coaching to the children. We know that many of
the players from the Inner City Youth Athletics Coalition are big fans of the LA Strikers.
Therefore, three of our star players have committed to coach that day. They are:
● Hope Solo
● Marta Vieira da Silva
● Abby Wambach
The LA Strikers realize the importance of community groups like the Inner City Youth Athletics
Coalition and we are eager to help them out. Taking part in this clinic will also give our team a
chance to bond. I hope you have plans to come to one of our upcoming games. I am enclosing
two complementary tickets in hopes that you can join us at the LA Strikers next home game.
Sincerely,

Allie Souza, Team Owner
LA Strikers
Enclosure
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Bay City Arena

Bay City
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ZONE 2

Spreadsheets
Game Plan

Analyzing
important team
data
In this section, you will use spreadsheet software
to organize, calculate, and analyze important
team information and data.
SS-1

Season Schedule

46

SS-2

Travel Expenses

48

SS-3

Salary Sheet

52

SS-4

Promotional Calendar

54

SS-5

Merchandise Inventory

56

SS-6

Ticket Sales Analysis

60

Equipment List

• Project Planning Forms
• Spreadsheet Software
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Spreadsheets

5

Merchandise Inventory
Managing Gift Shop Merchandise Inventory
Your Goal

Managing a retail store can be a tricky business.
Besides staffing and displaying merchandise in an
attractive way, managers need to keep a close eye on
the inventory of the items they sell. Checking current
stock and analyzing trends in sales is necessary when
making decisions about purchasing items to sell to
customers.
In this project, you will choose 20 items to stock in
your dream team gift shop and use a spreadsheet to
calculate estimated costs based on current selling
prices.
SKILLS UTILIZED
Use spreadsheet software to organize a list of
merchandise inventory you selected for your
dream team gift shop.

Tactics
zz

zz

zz

zz

zz

zz
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The cost of a product is the amount of money the
retailer pays for a product.
The selling price of a product is the amount of
money the customer pays for a product.
Standard markup percentages, or the increase to
the cost that determines the selling price, vary
from category to category but are the same in
similar categories. For example, clothing typically
has a markup of 60%.
Use the Internet to find typical items found in
most sports team gift shops along with their
current selling prices.
Read through all instructions before proceeding
with this project.
Review the “In the Zone” section for guidance
when completing this project.

THE DREAM TEAM

Instructions
Download and complete the SS-5 Planning
Form from The Dream Team section of
www.mycompanionsite.com.

1. Create a new spreadsheet file.
2. Name the workbook SS-5 Merchandise
Inventory and save it to The Dream Team folder.
Refer to the spreadsheets provided by Ryan and Allie for
assistance. Do not copy the content of the samples.
3. In cell A1, enter the title <Your Team Name> Gift
Shop Merchandise Inventory.
4. Merge and center cell A1 across cells A1 – H1 and
change the font size to 18 point.
5. In cells A2 – H2, enter the following column
headings: On Hand Quantity, Item Name,
Category, Markup Percent, Selling Price, Cost,
Profit, Inventory Value. Note: Adjust row heights
and column widths as needed so that all data
displays properly.
6. Bold the column headings.
7. Format column D to show the “%” symbol with
zero decimal places.
8. Format columns E – H to show the “$” symbol and
two decimal places.
9. Using your completed SS-5 Planning Form, key
your merchandise inventory information into the
spreadsheet.
10. Enter a formula in cell F3 to compute the Cost.
This is computed by multiplying the Selling Price
by the complement of the Markup Percent.
Hint: E3*(100%-D3)
11. Copy the formula entered in cell F3 and paste it
into the remaining cells in that column for each
item.

5

Merchandise Inventory (continued)
12. Enter a formula in cell G3 to compute the Profit. This is computed by subtracting the Cost from the
Selling Price.
Hint: E3-F3

14. Enter a formula in cell H3 to compute the Inventory Value. This is computed by multiplying the On
Hand Quantity by the Cost.
Hint: A3*F3
15. Copy the formula entered in cell H3 and paste it into the remaining cells in that column for each
item.
16. Below the last cell that contains data in column G, enter the text “Total” right aligned and bold.
17. Below the last cell that contains data in column H, enter a formula to compute the Total Inventory
Value.
Hint: Use the SUM formula
18. Display the spreadsheet with gridlines, change the orientation to landscape, and fit to one page.
19. Carefully proofread your work for accuracy, format, spelling, and grammar, then resave.
20. Submit the spreadsheet as required by your instructor.

THE DREAM TEAM

Spreadsheets Merchandise Inventory

13. Copy the formula entered in cell G3 and paste it into the remaining cells in that column for each
item.

57

5

IN THE

ZONE

Ryan and Allie had fun stocking the shelves of their team’s gift
shop. The owners acted as fans themselves and tried to think
of cool merchandise that people would want to buy. Both were
amazed at the variety of products that could be adorned with
a team logo. The inventories that Ryan and Allie organized are
shown below.

Bay City Boltz Gift Shop Merchandise Inventory

Spreadsheets Merchandise Inventory

On Hand Quantity

58

Item Name

Category

Markup Percent

Selling Price

Cost

Profit

Inventory Value

75 Women's T-Shirt - Gray

clothing

60%

$27.95

$11.18

$16.77

$838.50

25 Women's Sleeveless Tank - Black

clothing

60%

$16.99

$6.80

$10.19

$169.90

100 Men's Long Sleeve T-Shirt - Black

clothing

60%

$34.95

$13.98

$20.97

$1,398.00

25 Men's Long Sleeve Hoodie - Blue

clothing

60%

$34.95

$13.98

$20.97

$349.50

clothing

60%

$12.95

$5.18

$7.77

$518.00

housewares

35%

$9.95

$6.47

$3.48

$808.44
$485.88

100 Infant Onesie - Gray
125 Ceramic Coffee Mug
50 Large Cooler

housewares

35%

25 Night Light

housewares

35%

10 Hard Case Suitcase

housewares

35%

150 Reusable Grocery Bag

$14.95

$9.72

$5.23

$11.02

$5.93

$275.44

$199.95 $129.97

$69.98

$1,299.68

$16.95

housewares

35%

25 Player Bobblehead

toys

55%

$9.95

$4.48

$5.47

$111.94

100 Stuffed Plush Mascot

toys

55%

$24.95

$11.23

$13.72

$1,122.75

15 Super Hero Cape

toys

55%

$14.95

$6.73

$8.22

$100.91

25 Plush Player Stuffed Animal

toys

55%

$19.95

$8.98

$10.97

$224.44

$34.95

$15.73

30 Football

$2.99

$1.94

$1.05

$291.53

toys

55%

$19.22

$471.83

150 Tablet Sleeve

miscellaneous

70%

$8.99

$20.97

$1,347.75

70 Sunglasses

miscellaneous

70%

$29.95

$8.99

$20.97

$628.95

50 Money Clip and Keychain Set

miscellaneous

70%

$17.99

$5.40

$12.59

$269.85

miscellaneous

70%

$29.99

$9.00

$20.99

$899.70

miscellaneous

70%

$55.95

$16.79

$39.17

$167.85

Total

$11,780.81

100 Cell Phone Case
10 Fold-Up Seat

$29.95

LA Strikers Gift Shop Merchandise Inventory
On Hand Quantity

Item Name

Category

Markup Percent

Selling Price

Cost

Profit

Inventory Value

50 Women's Nike Stadium Fan Top - White

Clothing

60%

$41.95

$16.78

$25.17

50 Women's Tank Top - Navy

Clothing

60%

$33.95

$13.58

$20.37

$679.00

25 Men's Long Sleeve T-Shirt - Black

Clothing

60%

$34.95

$13.98

$20.97

$349.50

25 Men's Long Sleeve Hoodie - White

Clothing

60%

$34.95

$13.98

$20.97

$349.50

Clothing

60%

$17.95

$7.18

$10.77

$718.00

25 Collapsible Lunch Cooler

Housewares

35%

$11.95

$7.77

$4.18

$194.19

75 Ceramic Coffee Mug

Housewares

35%

$9.95

$6.47

$3.48

$485.06

10 Picnic Basket

Housewares

35%

$45.95

$29.87

$16.08

$298.68

25 Logo Toaster

Housewares

35%

$39.95

$25.97

$13.98

$649.19

40 Chef's Apron

Housewares

35%

$34.95

$22.72

$12.23

$908.70

25 Player Bobble Head

Toys

55%

$9.95

$4.48

$5.47

$111.94

100 Stuffed Plush Mascot

Toys

55%

$24.95

$11.23

$13.72

$1,122.75

15 1000 Piece Puzzle of Stadium

Toys

55%

$16.99

$7.65

$9.34

$114.68

15 Toy Train

Toys

55%

$74.95

$33.73

$41.22

$505.91

30 13" Action Figure of Star Player

Toys

55%

$19.99

$9.00

$10.99

$269.87

100 Toddler Short Sleeve Shirt - Pink

150 Cell Phone Case

$839.00

Miscellaneous

70%

$29.99

$9.00

$20.99

$1,349.55

70 Golf Umbrella

Miscellaneous

70%

$39.99

$12.00

$27.99

$839.79

50 Money Clip and Keychain Set

Miscellaneous

70%

$17.99

$5.40

$12.59

$269.85

100 Stadium Seat Cushion

Miscellaneous

70%

$11.99

$3.60

$8.39

$359.70

10 Wireless Headphones

Miscellaneous

70%

$379.99

$114.00

$265.99

$1,139.97

Total

$11,554.82

Use Ryan and Allie’s
inventory spreadsheets as
a guide to help create your
own. Do not duplicate their
work.

ZONE 3

Digital
Publishing
Game Plan

Promoting your
dream team
In this section, you will use digital publishing
software to create and design professional
marketing documents to promote your new
dream team.
DP-1

Banner Stand Design

64

DP-2

Selfie Promo 

68

DP-3

Cell Phone Case

72

DP-4

Admission Ticket

76

DP-5

Team Program

80

Equipment List

• Project Planning Forms
• Digital Publishing
Software
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Digital Publishing

2

Selfie Promo
Announcing a Fan Event
Your Goal

One of the fastest growing marketing tools being
used today is social media, where potential
customers (and fans) can be exposed to your
organization via current customers (and fans). It is
the word-of-mouth of the 21st century when a loyal
customer posts a photo of themselves with your
product. Your dream team will hold an event where
fans can take a selfie with a life-sized cutout of their
favorite athlete on your team and then hopefully post
their selfie to various social media sites. To launch
this promo, posters will be displayed throughout the
stadium and in various places around the community.
In this project, you will design your team’s poster that
announces a selfie promo at your stadium.
SKILLS UTILIZED
Use digital publishing software to create a poster
announcing a fan event.

Tactics
zz

zz

zz

zz

zz

zz
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Your poster should have a direct, easy to read
message.
Create a hierarchy of font sizes so that your most
important text is the largest.
Use high quality graphics with a similar style, such
as all photographs or all cartoons.
Consider using highly recognized social media
icons in your design and encourage fans to post
their pictures.
Read through all instructions before proceeding
with this project.
Review the “In the Zone” section for guidance
when completing this project.

THE DREAM TEAM

Instructions
Download and complete the DP-2 Planning
Form from The Dream Team section of
www.mycompanionsite.com.

1. Create a new digital publishing file.
2. Name the document DP-2 Selfie Promo and
save it to The Dream Team folder.
3. Set up your document using the Page Setup
instructions provided on the next page.
Review the poster designs created by Ryan and Allie
to get inspiration and ideas for designing your own.
Remember: Use your own creativity and design skills.
Do not copy Ryan or Allie’s posters.
4. In the bordered frame, create your poster
design from the sketch on your completed DP-2
Planning Form.
5. Format and size the placement of text and
other elements on the poster so that they are
in proportion with each other and project a
professional image.
6. Add additional text and/or graphic elements to
help enhance the overall look and design of your
poster.
7. Carefully proofread your work for design, format,
spelling, and grammar, then resave.
8. Submit the document as required by your
instructor.

Page Setup
1

Dimensions

8.5 x 11 inches

Margins

.25 inches on all sides

Orientation

Portrait

2

Other

Using the rectangle tool in your digital publishing software, draw
a rectangle that measures 8 inches wide by 10.5 inches tall. Place
the rectangle in the center of the page, and place the contents of
your poster within this rectangle.

8.5”

10.5”

Place the contents of your
poster here.

11”

8”
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Digital Publishing Selfie Promo

# of pages
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IN THE

ZONE

Digital Publishing Selfie Promo

2

When fans tag your team in social media posts, it’s like free
advertising. Giving them an opportunity to snap a picture with
their favorite player’s likeness is unique and fun. Allie hoped
that the selfie promotion would create a social media buzz
for existing and new fans. The selfie promo poster that Allie
designed to announce the event is shown below.

Use Allie’s selfie promo poster as
a guide to help create your own.
Do not duplicate her work.
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Digital Publishing Selfie Promo

IN THE

Announcing the selfie promo with a high-quality, dominant
image made Ryan’s poster very effective in promoting this
popular event. The selfie promo poster that Ryan designed to
announce the event is shown below.

Use Ryan’s selfie promo poster
as a guide to help create your
own. Do not duplicate his work.
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ZONE 4

Databases
Game Plan

Organizing
team-related
information
In this section, you will use database software
to organize important data and information
relevant to your dream team.
DB-1

Opponents Database

84

DB-2

Vendor Database

86

DB-3

Concessions Database

90

Equipment List

• Project Planning Forms
• Database Software
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Databases

2

Vendor Database
Maintaining Vendor Records
Your Goal

Besides the revenue generated from ticket sales, your
dream team will also depend heavily on the profits
made in your stadium’s gift shop. Choosing vendors
that offer fair prices and reliable delivery is a time
consuming process. Many companies review several
sources to buy products and services from and check
references from the supplier before committing to
doing business with someone. Once the relationship
has been established, vendor records must be
created and maintained. You and your staff need to
be able to quickly locate vendor information, such as
a contact person’s name, phone number, and email
address, so that ordering is a seamless process.
In this project, you will create a database of twelve
vendors from whom you buy merchandise for your
dream team gift shop.
SKILLS UTILIZED
Use database software to maintain and query
vendor records for your dream team gift shop.

Tactics
zz

zz

zz

zz
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Businesses choose their vendors wisely by
considering their needs, checking online reviews,
and speaking with the vendor’s customer service
representative.
Many vendors offer discounts for those customers
who pay their outstanding invoices early.
Businesses take advantage of these savings by
keeping accurate and up-to-date records.

Instructions
Download and complete the DB-2 Planning
Form from The Dream Team section of
www.mycompanionsite.com.

1. Create a new database file.
2. Name the database DB-2 Vendor Database and
save it to The Dream Team folder.
3. Create a new Table and name it Vendor Database.
4. In Design View, set up the table using the
database structure shown below.
5. Create the Lookup for Category with the choices
shown below:
Field Name

Data Type

Field Size

Vendor

Short Text

35

Address

Short Text

50

City

Short Text

25

State

Short Text

2

Zip

Short Text

5

First Name

Short Text

20

Last Name

Short Text

20

Phone

Short Text

12

Email

Short Text

50

Discount

Yes/No

Category

Lookup

30

Choices:
Clothing,
Housewares,
Toys,
Miscellaneous

Read through all instructions before proceeding
with this project.

6. Enter the data for each record from your
completed DB-2 Planning Form in Datasheet
View.

Review the “In the Zone” section for guidance
when completing this project.

7. Adjust the Field Name column widths as
necessary.

THE DREAM TEAM
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Vendor Database (continued)
8. Sort the table by Vendor in ascending order.
9. Resave the table.
10. Create a query that shows all vendor records in the Toy category. Include the Vendor and Email.
11. Save the query as Toy Vendors.
12. Carefully proofread your work for design, format, spelling, and grammar, then resave.

Databases Vendor Database

13. Submit the table and query as required by your instructor.

THE DREAM TEAM
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Databases Vendor Database

2

IN THE

ZONE
Vendor
American Uniform
Brooklyn Packaging
Cedar Clothing Company
Cotton Express
E & J Toys
Fork and Spoon, Ltd.
Global Sources
Gourmet to Go
Jacobs Marketplace
KidStuff
Lacy Linens
Lifetime Graphics
New Jersey Novelty
Outdoor Express
Purple Rose Athletics
Simon Toy Company
Sports Unlimited
The Toy Soldier
White Dove Supplies
Williams Glass Company

Ryan knew that a database was an excellent way to keep track
of large amounts of data. Contact information for suppliers can
be sorted and accessed quickly when orders need to be made
for the dream team gift shop. Good managers take the time
to set up organized records so that work can be done more
efficiently. The vendor database that Ryan created is shown
below.

Address
5 Umber Way
63 Harvest Terrace
5257 Cedar Road
904 Grand Leaf Avenue
8274 Little Place Circle
6317 Wishing Drive
78 Old Road
2576 Blue Road
9 Sienna Drive
2007 Branch Avenue
6 Shady View Road
75 Aspen Drive
PO Box 52
PO Box 6874
4910 Bright Willow Parkway
435 Brookside Drive
367 Stony Heights
38 Indian Drive
83 Harvest Street
74 Allen Road

Vendor
KidStuff
E & J Toys
The Toy Soldier
Simon Toy Company
Outdoor Express

City
Bismarck
Brooklyn
New Rochelle
Orlando
Phoenix
Provo
New Orleans
Richmond
Charlotte
Baltimore
Las Vegas
Lewisville
Hartford
Lincoln
Des Moines
Columbia
Lexington
Great Falls
Wyoming
Wakefield

State
ND
NY
NY
FL
AZ
UT
LA
KY
NC
MD
NV
TX
CT
NE
IA
MO
KY
MT
VA
RI

Zip
58612
11235
12630
33401
86277
84372
70714
42333
27915
21613
89327
75067
06251
69515
51198
65696
40530
59086
23718
02879

First Name
Doris
Jon
Jerry
Marie
Phyllis
Celia
Julie
Dawn
Sharon
Matt
Randy
Don
Alex
Paula
Donna
Parker
Kathy
Ruby
Meg
Sara

Last Name
Long
Butler
White
Mills
Peterson
Boyd
Davis
Hall
Cook
Smith
Griffin
Stewart
Norman
Stewart
Sanders
Martin
Morgan
Coleman
Barnes
Williams

Phone
(701)540‐2065
(718)798‐4127
(518)174‐1463
(904)831‐6074
(602)513‐9353
(801)232‐7949
(337)772‐6516
(606)380‐9001
(919)286‐8178
(240)326‐1718
(702)601‐4528
(213)267‐4670
(475)952‐0492
(308)915‐0378
(319)701‐2973
(417)368‐1597
(502)629‐7558
(406)440‐2646
(703)870‐8676
(401)175‐6122

Email
sales@amuniform.com
sales@brooklynpkge.com
jerry@cedarclothco.com
morgan@cottonx.com
customerservice@ejtoy.com
sales@fsltd.com
sales@globalsources.com
dhall@gourmet2go.com
sharon@jacobmktplace.com
msmith@kidstuff.com
rgriffin@lacylinens.com
sales@lifetimegraphics.com
sales@njnovelty.com
sales@outdoorexpress.com
sales@proseathletics.com
parkerm@simontoy.com
kathy@sportsunlimited.com
ruby@toysoldiertoys.com
sales@whitedove.com
sara@williamsglassco.com

Discount





















Category
Clothing
Housewares
Clothing
Clothing
Toys
Housewares
Miscellaneous
Housewares
Miscellaneous
Toys
Housewares
Miscellaneous
Miscellaneous
Toys
Clothing
Toys
Clothing
Toys
Miscellaneous
Housewares

Email
msmith@kidstuff.com
customerservice@ejtoy.com
ruby@toysoldiertoys.com
parkerm@simontoy.com
sales@outdoorexpress.com

Use Ryan’s vendor database
as a guide to help create
your own. Do not duplicate
his work.
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ZONE 5

Presentations
Game Plan

Showcasing your
franchise
In this section, you will use presentation software
to promote your dream team to the public.
PR-1

Stadium App Wireframe

94

PR-2

VIP Box Promo

98

PR-3

Owner’s Presentation

102

Equipment List

• Project Planning Forms
• Presentation Software
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Presentations

1

Stadium App Wireframe
Planning the Functionality of a Smartphone App
Your Goal

Marketing your team comes in many forms.
Advertisements, posters, and websites generate
brand awareness, but to stay current and keep
customers interested, many companies also create
a mobile app. You would help your fans if your team
offered a mobile app that allowed users to get a
closer look at stadium seating prior to purchasing
their tickets. The possibilities for this tool are endless
and could someday include ticket sales, notifications
of concession stand discounts, and much more.
In this project, you will create a presentation to
plan for the functionality of a smartphone app that
highlights the various sections of seating at your
stadium.
SKILLS UTILIZED
Use presentation software to showcase the
wireframe for your dream team smartphone app.

Tactics
zz

zz

zz

zz

zz

zz

94

Choose text color that contrasts with the
background of the slide.
Use one or two font styles throughout the
presentation.

Instructions
Download and complete the PR-1 Planning
Form from The Dream Team section of
www.mycompanionsite.com.

1. Create a new presentation file.
2. Name the presentation PR-1 Stadium Navigation
App and save it to The Dream Team folder.
3. Follow the template provided in Figure PR-1 to
create your presentation. Note: The total number
of slides in your presentation will depend on how
many seating sections your stadium has. You
should have a minimum of four and a maximum
of six seating sections.
4. Refer to your completed PR-1 Planning
Form when designing your slides and adding
animation to objects.
Review the presentations created by Ryan and Allie
to get inspiration and ideas for designing your own.
Remember: Use your own creativity and design skills.
Do not copy Ryan or Allie’s presentations.
5. Format the background of your slides with your
team colors.
6. Apply identical slide transitions to all slides.
7. Add additional text and/or graphic elements to
help enhance the overall look and design of your
presentation.

Vary the animation direction of the shape on each
slide.

8. Run the slideshow and carefully proofread your
work for design, format, spelling, and grammar,
then resave.

Apply animations that enhance the look of the
presentation rather than distract from it.

9. Submit the presentation as required by your
instructor.

Read through all instructions before proceeding
with this project.
Review the “In the Zone” section for guidance
when completing this project.
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Figure PR-1

Include the headline:
<Your Team Name> Smartphone App
Create four to six identical rectangles
(depending on the number of seating
sections in your stadium), symmetrically
placed on the slide.
Label each rectangle to identify each section
in your stadium.
Once all the slides have been created in the
presentation, hyperlink each rectangle to its
corresponding slide in this presentation.

Slide 2
Include a title that identifies the first section
of the map this slide will highlight.
Insert the image you saved of your stadium
map from Project SS-6. Position and resize the
image so that it fits appropriately on the slide.
Add a shape to point to (or emphasize) the
section featured on this slide.
Highlight this section by adding an animation
entrance and exit to this shape.
Insert a shape and label it <Home>. Position
the shape in the bottom left corner of the
slide and hyperlink it back to Slide 1.

Slides 3-7
Duplicate Slide 2 for the remaining sections
of your stadium.
Change the title text to reflect the section
name.
Position and animate the shape to highlight
the appropriate section.
Link each slide’s Home Button back to Slide 1.
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Slide 1

1
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Presentations Stadium App Wireframe

1
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IN THE

Allie was excited about the idea of a team smartphone app. She
realized that creating an app would market her team in a modern
way and could grow into something very unique. The presentation
that Allie created to showcase the functionality for her team’s
smartphone app is shown below.

ZONE
Upper Zone

Middle Zone

Lower Zone

VIP

Middle
Zone

Upper
Zone

Home

Lower
Zone

Home

Home

VIP

Home

Use Allie’s app navigation
presentation as a guide to
help create your own. Do
not duplicate her work.
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Ryan has always had a passion for app development. His goal was
to create an app that simplified fans’ experience when they were
purchasing tickets on their smartphone. He knew that if fans
could have an optimal view of where seats were located, it would
make ticket sales increase. Ryan’s presentation is shown below.

ZONE
BAY CITY

BOLTZ

Smartphone App

Top
Middle

Top

Presentations Stadium App Wireframe

THE

1

Bottom
VIP

Home

Middle

Bottom

Home

Home

Elite

Home

Use Ryan’s app navigation
presentation as a guide to
help create your own. Do
not duplicate his work.
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Overtime
Game Plan

Creating necessary
forms
In this section, you
will use software that allows
you to create forms so that you
can survey players and fans to collect
important information.
OT-1

Fan Survey

108

OT-2

Menu Planning

110

OT-3

Personnel Form

112

Equipment List

• Project Planning Forms
• Form Maker Software

THE DREAM TEAM

107

Overtime

1

Fan Survey
Surveying Fans’ Game Experience
Your Goal

Satisfied customers are a company treasure. They
can increase profits by their willingness to pay a
higher price for what they like, spread the word
about your product or service, and remain loyal to
you. Periodically asking about satisfaction is a great
way to communicate with your fan base and to find
out what you are doing right and wrong. Creating a
survey in a form maker, such as Google Forms, can be
done easily and administered via your website, email,
or text.
In this project, you will create a fan survey to ask fans
about their experience at a game.
SKILLS UTILIZED
Use a form maker to create a fan survey.

Tactics
zz

zz

zz

zz
zz

zz

zz
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Begin your survey with a statement of intention
as to why you are polling your fans. People are
more likely to participate if they know why you
are asking.
Offer an incentive to the respondent for
completing the survey to increase the probability
that your fan base will take the survey seriously.
Scaled questions allow the user to choose a
response from a range of values.
Keep the questions short and easy to read.
Display a progress bar at the bottom of the survey
so users know how much they have completed
and still have left to complete.
Read through all instructions before proceeding
with this project.
Review the “In the Zone” section for guidance
when completing this project.

THE DREAM TEAM

Instructions
Download and complete the OT-1 Planning
Form from The Dream Team section of
www.mycompanionsite.com.

1. Using a form maker, such as Google Forms, create
a new form.
2. Name the form OT-1 Fan Survey and save it to
The Dream Team folder.
3. Refer to your completed OT-1 Planning Form
when creating your form. Note: Number all
questions and make each question on the survey
‘required.’
4. Format the form with your choice of fonts and
colors to make the questionnaire attractive.
Review the form created by Ryan to get inspiration and
ideas for designing your own. Remember: Use your own
creativity and design skills. Do not copy Ryan’s form.
5. Take the survey yourself to test the functionality
of the questionnaire.
6. Carefully proofread your work for design, format,
spelling, and grammar, then resave.
7. Submit the form as required by your instructor.

ZONE

1

Overtime Fan Survey

IN THE

Ryan was curious to know what his fans thought about attending
a game at Bay City Arena. He kept his fan survey short and to the
point and allowed respondents to rate their experiences using
a scale from 1-5. The form that Ryan created to survey his fans is
shown below.

Use Ryan’s fan survey as a
guide to help create your
own. Do not duplicate his
work.
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